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Striving for an iconic event
synonymous with the town

Set in motion. Make strides. Well-Being action.

.

Together with you, we hope to gain good momentum
to share TACHIKAWA LOPPIS as aregular event
produced by the entire neighborhood.

ﬂin GREEN SPRINGS  in cgfpetat

Sponsoredby Embassy of Finland, E

Develop a happy community
spreading Well-being
for 100 years to come.

Strategic Planning Headquarters, Tachihi Strategy Lab Co., Ltd.
TEL,/042.524.2240 FAX,/042.524.2241 E-mail/info.greensprings@tachihi.co.jp

GREEN SPRINGS Management Office, GREEN SPRINGS W2, 3-1, Midori-cho, Tachikawa, Tokyo 190-0014 Guests took delight in a Comfortable Setting

with blue sky, green earth, and beautiful weather.



Nordic Marché
25 Booths

Vintage and variety shops popped up,

offering sundries and knick-knacks,
tableware and snacks, apparel and fabric,
and other goods related to the

Nordic leaders of Well-being.

Mo6lkky Experience

The Finnish sport developed based on a traditional game
was easy to learn yet exhilarating! An appearance by
Moélkky Team Japan members,

Mr. Minamikawa and Mr. Kanai, boosted the

experience to a whole new level of excitement.

BoConcept
Outdoor
Furniture Display

Outdoor furniture by the Danish interior brand was

showcased in an area of the marché.

VOLVO Showcase

The event was graced with three vehicles,

Fika Time

Every minute spent in the company of friends and

family surrounded by the jubilant greenery and including new models, from VOLVO,

the Nordic area’s sole automaker.

cheerful murmur was enjoyed with the

special menus served under the blue sky.

Nordic
Walking
Workshop

The method involved a slow walk to

Talk Show with
Nordic Embassies

We learned about Finnish well-being from
Ms. Laura Kopilow of the Embassy of Finland, align the rhythm of body and mind.
ranked the happiest country in the world for The course took us around
four consecutive years, and discovered the the neighborhood.

secret to living rich lives.




